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Curriculum of Department of Business Administration for 3+1 Dual Degree Undergraduate Program

(Applicable for Fall 2026 Enrollees)
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Students must complete 44 credits, including University required courses (8 credits), Department Required Courses( 6 credits), and Department Elective
Courses (30credits).
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Students are permitted to take a maximum of 9 elective credits from other departments within the College of Management. (courses as listed in the
curriculum map with a mark “*”).
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