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This curriculum plan applies to students of the Double Major program whose applications have been approved and will take effect starting from the 2025
academic year.
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A double major requires the completion of at least 42 credits, including 24 credits of required core courses and 18 credits of elective program courses.
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Starting from the first semester of the sophomore year, students must choose one of the three programs offered by the department as their primary track for
elective courses.
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If there are overlapping courses between the required core courses and the selected major program, students must make up the credits by taking elective
courses offered by the department or elective courses from another program.
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