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Minor Program Curriculum Plan for Department of Business Administration,Asia University
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Total Credits Required : 21
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This curriculum plan applies to students of the minor program whose applications have been approved and will take effect starting from the 2025
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academic year.
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All students in their sophomore year or above from any department of the university may apply to take this department as a minor.
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If a required course from the student's major department is the same as a course listed in this department's minor program, that course cannot be counted
toward the credits for the minor. The student may instead take one of the following specialized courses offered by this department as a substitute.
. Consumer Behavior (3 Credits)

. Human Resource Management (3 Credits)

. Business Model Innovation (3 Credits)

. Marketing Planning Practice (3 Credits)

. Business Case Analysis (3 Credits)

. Regional Market Studies (3 Credits)

. International Business Communication (3 Credits)

. Customer Relationship Management (3 Credits)

. Innovation and Entrepreneurship Management (3 Credits)

O©OoOoO~NOoO O~ WN -

IR N A I Bk 5§ ¢
(Signature of Department Chair) (Signature of College Dean)



