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Graduation requires 36 credits, including 3 credits for university-required courses, 9 credits for program-required courses, and 24 credits for program-elective
courses.
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Master’s students may take doctoral program credits from our department, with a maximum limit of three courses or nine credits.
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Master’s students must take 6 hours of courses on the online platform of "Center for Taiwan Academic Research Ethics Education™ and pass the general test
score of the courses before they are eligible to apply for the doctoral degree examination.
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Master’s students are required to participate in at least 2 departmental events/activities before graduation in order to enhance their mutual understanding and
enhance peer cohesion.
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Master’s students are allowed to take up to two master courses (6 credits) from other departments within Asia University, with a maximum exemption of one
required relevant course. Any other special cases require approval from the Academic Committee.
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