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This curriculum plan applies to students of the double major program whose applications have been approved and will take effect starting from the
2023academic year.
2. HABICBERALA2E L 0 7 AR A2 E L FREBHMA2LE L -
Students pursuing a double major must complete at least 42 credits, including 21 department-required credits and 21 program elective credits.
3. BREGEK - FBEDPEL p AT ABE RISV H- BRI B
Program electives must be taken starting from the first semester of the sophomore year. Students must choose one of the two programs offered by this
department as their major program.
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If any department-required courses overlap with courses in the selected major program, students must make up the credits by taking elective courses offered by
this department or elective courses from the other program.
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