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This curriculum plan applies to students of the minor program whose applications have been approved and will take effect starting from the 2022 academic
ear.
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Students of all departments of this university who are in their second year or above may apply to take this department as a minor.
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If a required course of a minor student’s home (major) department is the same as a course required for this department’s minor program, that course may not
be counted toward the minor credits of this department. In such cases, minor students may take one of the following professional courses offered by this
department as a substitute:
1. Consumer Behavior (3 credits)
2. Customer Relationship Management (3 credits)
3. Business Model Innovation (3 credits)
4. International Business Management (3 credits)
5. Cross-Cultural Management (3 credits)
6. Regional Market Analysis (3 credits)
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