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Year of
Category Chinese Course Title English Course Title Admission Semester Credits Notes
¥ S e R Chinese Appreciation and 3rd st
Critical Thinking 2
TR Information and Technology 3rd 18t 2
g i History and Culture 3rd 1st 2
‘ ) FFE% Esthetics Accomplishment 3rd 2nd 2
e
(8# ,,,\-) o kit Chln?se !Expressmn and ard ond ) (L&
University Application choose 10
Required Multiculturalism and Global among the 4
COUrses S ae o Emingag |0 CUIITEl 3rd or 4th 15t or 2nd 2 courses)
(8 credits) Perspectives
> v 4 %-2 |Global Citizenship and Culture 3rd gr 4th 15t or 2nd 2
Literacy
B4 85 4 -4 International Mobility 3rd or4th | 15t oy ond 2
FoEe B L EEH-1 Selected Readings in Western 3rd o 4th
Literature 15 or 2nd 2
LT e rd th st nd
L A Shakespeare on Screen 3% or4 1> or2 2




Year of

Category Chinese Course Title English Course Title Admission Semester Credits Notes
JRAZEFIZ Service Industry Management 3rd 1St 3
& 13 AT I
.. International Business
12 8 & =g I s R T ] L rd nd
(12 5 4) Rf AR Communication 3 2 3
Department
Required Courses | ; » 4 (4 9 Production and Operations th ot 3
(12 credits) LARTERER Management 4 1
" International Exhibition and
v e B 73 8 ) th nd
RE RN Presentation Skills 4 2 3
EEFEr Business Intelligence* 3rd gy 4th 18t 3
PFE> Investments* 3rd g 4th 15t 3
PAARER & A 45 Financial Statement Analysis* 3rd gy 4th 15t 3
Bt Fm Cross-cultural Management 3rd or 4th 18t 3
FHEE Marketing Management 3rd g 4th 15t 3
A EST Analysis of Leisure Industry 3rd gy 4th 18t 3
AAFRER Human Resource Management 3rd g 4th 15t 3
N W Innovation and Entrepreneurship
(358 4] % 5 1@ rd th st
RIATE LI 3 Management 3™ or4 1 3
FREEar Consumer Behavior* 3rd g 4th 15t 3
23 & N ek Financial Big Data Business rd th st
& ph =~ Bcdp A AT Analysis* 3Morg 1 3
& R pIATE 43> Financial Inn*ovatlon and ard o 4th 1st 3
E 0T Technology
s T e s g g e Market Survey and Research
epartment . N .
Electi[\)/e Courses | *F ¥ & BT} Leadership and Teamwork 3rd g 4th ond 3
(Min. 45 credits) | o & 3 % 45 Business Case Study 3rd or 4th 2nd 3
P78 JL* Financial Management* 3rd or 4th ond 3
T+ @ AA2 R (74 | e-Commerce and e-Marketing* | 3rd o 4th ond 3
FE TR LEw Intelligent Data Mining* 3rd or 4th ond 3
& EF R Enterprise Resource Planning* 3rd o 4th ond 3
Wk g Strategic Management 3rd o 4th ond 3
. Social Media Marketing and
+2F (T A e rd th nd
EE AR Management 3 ord 2 3
o ong a s Customer Relationship
- rd th nd
MM g 2 Management 3% or4 2 3
Bk R ARS Tourism Development Trends 3rd o 4th ond 3
TER Intelligent commerce 3rd or 4th ond 3
Ky § Sustainable Business ard o 4th Hnd 3
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Students must complete 65 credits, including University required courses (8 credits), Department Required Courses (12 credits),
and Department Elective Courses (45credits).
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Students are permitted to take a maximum of 15 elective credits from other departments within the College of Management.
(courses as listed in the curriculum map with a mark “*”).



