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Credits of Graduation : 44 Approved in the OO0 University Curriculum Committee meeting
Year of
Category Chinese Course Title English Course Title Admission Semester Credits Notes
R o B Ch.ir_1ese Appre_zciation and 3rd 15t
Critical Thinking 2
FRap Information and Technology 3rd 15t 2
LT History and Culture 3rd 1st 2
ig%4 Esthetics Accomplishment 3rd ond 2
R 13 Chinese Expression and
8 % 4) PriEaRT - rd nd 2 1
el Application 3 2 (&
University choose 10
Required anggn?s'g;()a 4
i i u
Coursgs PR Multlculj[urallsm and Global ard or 4th 15t or ond »
(8 credits) Perspectives
> v 4 4-2 |Global Citizenship and Culture 3rd gr gth | 15t of 2nd 2
Literacy
B4 85 4 -4 International Mobility 3rd or gth | g5t oy 2nd 2
. ey Selected Readings in Western rd ~ sth st ~ ond
TR LFEH-L Literature 3 or 4 15tor2 2
TEREEIS Al Shakespeare on Screen 3rd or 4th | 15t or 2nd 2




Year of

Category Chinese Course Title English Course Title Admission Semester Credits Notes
S 13 AR Production and Operations
4 Apiv¥ e th st
65 ~) LARERER Management 4 1 3
Department ional Exhibiti
Required Courses | j% ¢ /& 2 fi 47 $£ 77 Iljnternattl'([)'na §|z('||lbltlon and 4th ond 3
6 credits) resentation Skills
JRIX¥EF I Service Industry Management gth 1St 3
& FAE” Business Intelligence* 4th 1st 3
wEE* Investments* 4th 15t 3
PAARAR 4 4 47* Financial Statement Analysis* gth 18t 3
B2 it g Cross-cultural Management gth 1St 3
FHE Marketing Management 4th 1st 3
R AE LT Analysis of Leisure Industry 4th 18t 3
A FRE Human Resource Management 4th 18t 3
N Innovation and Entrepreneurship
3788 4] % 5 18 th st
RIFTR R R R Management 4 1 3
R EERr Consumer Behavior* 4th 18t 3
£ B A T Zgglr;zlizLBlg Data Business 4th 1st 3
_ ! Financial Innovation and
& VFrer plE* th st
£ R RIATE Technology * 4 1 3
4 E 13 e W% B R Internathnal Business 4th ond 3
) Communication
(2 - 305 4) Market S iR H Choose at
Department |7 #4257 = i Mgzhg y urvey and Researc ath ond 3 least 10
Elective Courses courses
(Min. 30 credits) |4z & 2 @ 14 Leadership and Teamwork 4th ond 3
EEBZA T Business Case Study 4th 2nd 3
EREE-ELA Financial Management* 4th ond 3
TR R F4H* | e-Commerce and e-Marketing* 4th 2nd 3
FEFHFEL Intelligent Data Mining* ath ond 3
& EFRARL> Enterprise Resource Planning* 4th 2nd 3
R g Strategic Management 4th ond 3
L aae ap y Social Media Marketing and
3T A IR th nd
SR Management 4 2 8
i ng 2 Customer Relationship
% 1 th nd
BREM R Management 4 2 3
B E AR Tourism Development Trends 4th ond 3
T A Intelligent commerce 4th ond 3
EEy A Sustainable Business 4th Hnd 3

Management
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1 F2eRiinddg s > 37 ¢ BRUCBYFARGBE L)~ & BHAn(6F ») 12 1 E 1 HAe (305 ) -
Students must complete 44 credits, including University required courses (8 credits), Department Required Courses( 6 credits),
and Department Elective Courses (30credits).

2. BAvVIERe kpd EBEIOFA o (FEAFEP i Tre ) o) -
Students are permitted to take a maximum of 9 elective credits from other departments within the College of Management.
(courses as listed in the curriculum map with a mark “*”).



