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¥ S e R Chinese Appreciation and 3rd st
Critical Thinking 2
TR Information and Technology 3rd 18t 2
g i History and Culture 3rd 1st 2
‘ ) FFE% Esthetics Accomplishment 3rd 2nd 2
e
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University Application choose 10
Required Multiculturalism and Global among the 4
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JRAZEFIZ Service Industry Management 3rd 1St 3
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L S e ol I ) rd th st
Efppiat e s R B Technology and Implementation* 3 ord 1 3
& FAFE” Business Intelligence* 3rd or 4th 15t 3
HFE> Investments* 3rd o 4th 1st 3
PAARER £ A 45 Financial Statement Analysis* 3rd o 4th 18t 3
EANEE Cross-cultural Management 3rd g 4th 15t 3
FHEm Marketing Management 3rd o 4th 18t 3
A AT Analysis of Leisure Industry 3rd oy 4th 15t 3
AAFRER Human Resource Management 3rd g 4th 15t 3
N ; Innovation and Entrepreneurship
(358 4] % 5 1@ rd th st
RIFTR IR 7 Management 3t ord 1 3
FEHEST Consumer Behavior* 3rd g 4th 15t 3
) < iy A Big Data Business Analysis* 3rd oy 4th 15t 3
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Elective Courses |~ > * 8 #F T 7 Method 3™ ord 2 3 courses
(Min. 45 credits) | 5 3 ¢ 5 Leadership and Teamwork 3rd or 4th 2nd 3
& 3 B 5 A7 Business Case Study 3rd or 4th ond 3
A% B> Financial Management* 3rd or 4th 2nd 3
TH R AL R FH™ | e-Commerce and e-Marketing* 3rd or 4th 2nd 3
TR R X Data Mining* 3rd g ath ond 3
&% FRARL* Enterprise Resource Planning* ard or 4th ond 3
[SER -t Strategic Management 3rd or 4th 2nd 3
e p i Social Media Marketing and
42 (T a8 rd th nd
RS Management 3 or4 2 3
- o Customer Relationship
TR 2 1Y rd th nd
MEM R Management 3T ord 2 3
Bk E AR Tourism Development Trends 3rd or 4th ond 3
KEEE i Sustainable Business 3rd op 4th Hnd 3
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Graduation requirement: 65 credits
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International students of Asia University taking English courses in the field of liberal arts are required to follow the
curriculum regulations set forth by the Center for the Development of Language Teaching and Research.
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To be qualified for graduation, international students are required to take and pass one Chinese course delivered by the
Center for the Development of Language Teaching and Research.
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International students from the Department of Business Administration can take up to 5 elective courses delivered by other
departments of the College of Management (courses as listed in the curriculum map with a mark “*”).



