15

LERgs 12884

N R
/)l -~ %

1NN EEFRAFEN EF72 45 &

B

111.04. 21 tegkied f 616

112. 04. 26 teefAzt | € i B(i237)
113.05. 08 fe szt B & i B(i%37)
113.11. 27 #effet B g4 B (% 37)

R e Doy 3
2 %
B3 |£4| Hours per
EXN
g & B rH B2 LR g | #& week % EEa
Year of
Category Course Title English Course Title Semes|Cred| ## | ¥ Remarks
Progra
ter it |Lectur| (%)
m
e Lab
vy |7 g4 Literature Appreciation 1 2 2 2 0
485
@)1, Fd Literature and Life 1 B 2 2 0
2 EE2(-) English for General Purposes (1) 1 4 3 3 0
# -
(‘;‘ . :f‘) LHEE(Z) English for General Purposes (2) 1 - 3 3 0
vasEEE g Ee Engl!sh for Gen_eral Specific PEer(.)ses. P Y ) o |FmER
16 English for Business Communication
« = 2q g Al : (—: iE - )
5 ) R S Information and Technology 1LF AP S TS
P 1 + 2 2 0 Bod B4R o
L R TR - :
@) A S ] Introduction to Information Technology 2AFRERT F - o
N AR TE R Computer Programming and Atrtificial 1 ~ ) ) 0
i Intelligence Application
£ @may |EBHL Health and Life Tl 2] 2 | 0
VA .. = . .
[ (}f; :\F) By History and Culture 1 N 2 2 0
B i
E " W FEM AR A II:ntertimrcent and Intellectual
[ER=t-1 roperty Law .
8 e 1 = | 2| 2 0 |[(zE-
2gr) |prpdE Law & Life ( )
30 | &» R R =y Love, Gender and Law
5 Fpesg KLY HAIAT Design Thinking and Innovation 1 = 5 ) 0 lcz-)
o 2%~) |4824% Esthetics accomplishment )
B (- )~(2) Physical Education (1)~(4) 12 |2 ~71 0 2 0
FIRET IR LR
PRARE B (- )= )7 (T Service and Learning(1)(2)-Practice 1 |+~7] 0 1.5 0 |7:30~8:00 & 12:10~12:40
2%l 17:10~17:40 -
HERT R (- )ATA
PR 8 Y (- )= sk Service and Learning(1)(2)-Lecture 1 |2 ~7F] 0 0 |38 (Z)d REmPE L
a4 o
1. g Rz
# (DA >%-1: A3 BBmd
# 7 5
T ML ) (DALg#-2: FRE L
R General Required (Core) Courses 6 | 2P| o |?
A AREE-3 FiEE I
6 |(1 v Ag - p K 2R each (3)p 2173 Esin
= ~ 2
N B p%? X% I’
¥ (D2 a8 PR FIA
i} 2. AATE B A G IE




¥ R

2 %
B | B A Hours per
£ %
5 &) FrEF B2 LR g9 | & week % i
Year of
Category Course Title English Course Title Semes|Cred| ## | ¥ Remarks
Progra
ter it |Lectur| (%)
m
e Lab
B 18 R ERRY
A B
P agia kT 2 #k
TG A B p FIREA A
FHT I 4218 P8
Hia kR B AR 2K B2 A
General Literacy Series (non-credit) 1~4 |+ ~=| 1 ﬁ.v],{r E )
(Fpr2xgs) X0 P/R(E B/ i)
GRE £ 2 DR PO
F A~ T EER R M
g
™ EAE (=) Economics (1) 1 + 3 3 1
N
E4
v =R () Economics (2) 1 - 3 3 1
E
*® g E(-) Accounting (1) 1 ¥ 3 3 2
g
P €38(2) Accounting (2) 1 - 3 3 2
S sEFRe ALY Business Administration and Sustainability 1 - 3 3
AiEsEE Artificial Intelligence and Management 2 + 3 3
i
24 |mige) Statistics (1) 2 i 3 3 1
g
P BIFE() Statistics (2) 2 - 3 3 1
Fal g Marketing Management 2 4 3 3
;4 RS A International Business Communication 2 4 3 3
S
1= 2ABTEFR Production & Operations Management 2 - 3 3
= T Innovation and Entrepreneurship
3 RIATE AR Management 2 B } ’
V2 &g 2 7 Practical Application of Electronic
24 RIRRRAAT Commerce 2 B 3 3
- 5 SEBFEEAS Big Data Business Analysis 3 e 3 3
N\
& FAAEAE Practice Project 3 - 3 3
Rp g Strategic Management 4 4 3 3
R TR LY 1 Multimedia Ads Operations 2 2 3 3 g s (L& ok E B
BN g %P
@ ﬁ erbii g A 4T Website Traffic Analysis 2 - 3 3 bR T
= | F -
iE w |F PEGEA Consumer Behavior 2 - 3 3 B 7 S Bl SR
i3 N ip k2 AR
S g ke AFELa Business Thinking of Digital Transformation| 3 + 3 3 FArA s DE N
2 .
351_ 21 REEM G Customer Relationship Management 3 - 3 3 R A ) ;“ 51 a
LR &
- 4 g | HEF R Practice of Social Media 3 - 3 3 R A - B &




F b e
2 %
B | B A Hours per
£ %
#f & P A B LA g | & week % o
Year of
Category Course Title English Course Title Semes|Cred| ## | ¥ Remarks
Progra
ter it |Lectur| (%)
m
e Lab
N N e U Marketing Case Study 4 T |3 3 @ aalage | EEa
X i bE
Q) REEEFE International Business Management 2 + 3 3 R EA R - B
29
= .
7 . . . | piE 4‘, i‘)‘
& |AEEES L@ 54 El)?l?lrll)llrtllgo ind Practice of International 2 - 3 3 2 737 A ; 1;5 ; f
’i REF 537 International Trade Practice 2 - 3 3 P g | 8 R
F E&m -
B =SS E Cross-Cultural Management 3 + 3 3 B EAe
i RN AT Business Model Innovation 3 - 3 3 pE i
] - PR International Exhibition and English 25 ]
2 u_% & _53 : 79 8 N - = A = 2
2; RERERET R Presentation Skills 3 3 3 A oAt
N XN AR Regional Market Studies 4 = 3 3 B EAe
PRAZ¥ F 12 Service Management 2 + 3 3 AT A
%
2N
B LLAER I Artificial Intelligence Practicum 2 - 3 3 R Al
i a1 A Supply Chain Management Practicum 3 + 3 3 AT A
E
2 PA7%E L Financial Management 3 2+ 3 3 B IR AT
;E_ EE TR Enterprise Resource Planning 3 - 3 3 AT A
14 TR R Retail and Distribution Practice 4 + 3 3 IR AT
f fole- ST Business Ethics 4 + 3 3 B3 A
AAFRER Human Resource Management 4 - 3 3 R AR AT
i PEp . X R :“, /é
Pj KSR Marketing Management 2 4 3 3 ; FRLEY EAFFE
i " e
s [PRIFEEE Service Management 2 + 3 3
s | ?
2 Innovation and Entre] hi
= |y ae e p @ preneurship 3
g A FIRTE A1 7= Management 2 N 3
| -
15 oA TR Human Resource Management 3 i, 3 3
5 g
i A2 | B ERNAIRT Business Model Innovation 3 = 3 3

AAFERFE T3], & T4, ~ i ¥ L HR P f- A
(Students can choose an internship stream in their 4th year, i.e.
course work +1 semester internship, as listed below:)
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BEFVY(-) B A Yearly Enterprise Internship (1) 4 s 3 0 3
BEFVY(C) B A Yearly Enterprise Internship (2) 4 s 3 0 3
FLER G £ LRE
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Note 1:
(I) AU General Education curriculum; (II) College Core curriculum; (III) B.A. Department Core curriculum; (IV) B.A.
Department Concentration curriculum; (V) B.A. Department Elective curriculum; (VI) B.A. Minor curriculum for
students from other departments; (VII) 7+1 Internship Stream curriculum.
Note 2:
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The curriculum plan is applicable to new students who enrolled in the B.A. Department in
academic year 2022. (Not applicable to the transfer students who enrolled in the year 2022)
2. ?fi ki 2 A2 £ 128 ?}/’:\ CEBY TR 3088 TR KT, 2488 &
AT EAR 2480 s A i- B TRERR 2 V- BE i TELER ) & TEASER | AB
& —k?—w«y&rsbii 0 7 iiiﬁfw\ﬁz’ HAdEBERILB(ZIRELE MV (T)2 WY (2))
M2 Hs A S o B2 .
Students should complete 128 credits, including General Liberal courses, 30 credits for University required
courses,
24 credits for College Core Curriculum, 24 credits for Department Core Curriculum, a B.A. Concentration
Curriculum, and another department Concentration Curriculum course or Cross-disciplinary Curriculum or
Second
Specialty Courses, to get graduated. Students can take some other elective courses (excluding school required
courses, and Sports V and VI) to make up the insufficiency of graduation credits.
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In addition to the completion of a total number of course credits earned during the study year, BA
students of UG
program are required to obtain “l1 basic business or management discipline related examination
certificate” to meet
B.A. graduation requirement within the prescribed duration of their studies. Students who do not
complete this
requirement must take two 3-credit courses (a total of 6 credit hours) from B.A. Department Elective
curriculum to
get an exemption. Please see detail in “B.A. Department Students Basic Ability Indicators.”
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Concerning the Interdlsc1plmary Curriculum, please see: https://web.asia.edu.tw/files/13-1000-
19862.php?Lang=zh-tw
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