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General Required (Core)
Courses are divided into
4 categories: (1)
Humanities, (2) Society,
(3) Nature, and (4) Life.
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Students are required to
complete 6 credits of
General Required (Core)
Courses before
graduation, unrestricted
by category, with each
credit requiring 18
weeks of full
attendance.
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Students must complete 128 credits (inclusive) before they can graduate, including 24 credits of University-

required courses (“Basic Education Courses” and “General Elective Courses” planned by the Center of General



Education), 36 credits of Department-required courses, and 68 credits of free elective courses.
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The Department-required courses and free elective courses cannot be used as waived credits for General
Education Courses. Free elective courses can be taken from professional elective courses offered by other
departments with the approval of the Department chairperson.
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For other relevant regulations, please refer to the “Student Course Selection Notes™ of the Office of Academic

Affairs. Please contact the Department office for inquiries if any other special circumstances.



