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Continuing Education Bachelor's Program Curriculum Plan for Department of Business Administration,
Asia University
(Applicable for Fall 2024 Enrollees)

LEREL 112884 Wit B gl 1124
Credits of Graduation : 128 Approved in the 1124 University Curriculum Committee meeting
SR Gl NE
2 3% 3 % Hours per week
#H o Fe Lk E3CN %;P 5 ¥k -
Categor Course Title English Title Year of th - Credits | spae | T o Remark:
. & Ol Semester | e | Y emars
Program Lecture (laboratory) Intern
= - !
By(-) Physical Education (1) { = 0 2 0 0
B RHeair - '
0 Rt n English reading and writing (1) 1o _1_5‘ 2 2 0 0
—t . . - s
B3 (2) Physical Education (2) P o 0 2 0 0
Q Fe Ry ir - -
o % _ Radms English reading and writing (2) 1 ond 2 2 0 0
g = =)
E.' Jii § % 2 E Practical English 2—nd IS‘ 2 2 0 0
mo |Ei
e | @ - -
E_' N é = |® Bod s Literature and Life 2—nd o 2 2 0 0
R¥ 5%
A S -
0 - cr e s . - -
5 > e s e R Health and life o o 2 2 0 0
N
@« [¢]
& b oL Introduction& analysis of = s
“ FrEz history and culture 3th 1t 2 2 0 0
e . = F
FaEpE Information and Technology 3 Iﬂ 2 2 0 0
1 osd § . = -
e s B Law & life 3h o 2 2 0 0
. . = -
i822%% Esthetics accomplishment 3 o 2 2 0 0




i R

2% 2 3% Hours per week
g5 ey S B2 L E: é;P L #ox
Categor Course Title English Title Year of th - spae | HIER)| 4 5 Remark:
gory g SO Semester R e | T emaris
Program Lecture (laboratory) Intern
L2 sedgde s 5w 28
()% = 21 (Qikg &7
-2
(B)p REE-3 (DA ERg
-4
General Required (Core)
— Courses are divided into
g 4 categories: (1)
; Humanities, (2) Society,
@ (3) Nature, and (4) Life.
o
8 5 |7 e o General Required (Core) -~z T 2.7 FUHEW] 0 FR R ER
e 2 § 2542 Fp 2B 1 q 7
PO EEETERE Counes gt g, o O 1 O | hregs sgay
g N .
; /’F_} W& 18 i o
Q Students are required to
[
g complete 6 credits of
General Required (Core)
Courses before
graduation, unrestricted
by category, with each
credit requiring 18
weeks of full
attendance.
N ] _ '
cagE(-) Economics (1) 1o T 0 0
_ !
* 2 e Official Dispatch Processing| | I 0 0
—_ -
s - :
T A (Z) Economics (2) Ist ond 0 0
PEHFEUAT { |Business Briefing - - 0 0
éc Fx Production and Practice Ist 2nd
0
3 = S dsheet and Data = 3
g SXF 4, g o g gm |OPrEa i
Eﬂ & w RS TR Processing 2nd Ist 0 0
@ l/’} o1 . = s
s 72 2
£ €35 Accounting ond 1st 0 0
o - P
o, % o i ™~ N . — Ly
o & & Esh Introduction to Business ond 1t 0 0
@) 4e 2L o e = -
g e 4 Statistics ond ond 0 0
g Fap Marketing Management - N 0 0
2nd 2nd
= op A5 Human Resource = -
A A Fihe
i Management 2nd 2nd 0 0
A 3 o33 . = s
A Electronic Commerce ard Ist 0 0
- P Customer Relationshi = -
Z B 4 pa:l p -
B g Management 3rd 2nd 0 0
—_ -
S op g . L
BEAE Business Communication Ist ond 0 0
o) - '
= 4 A . = i
03 %4 74 Green Marketing ond Ist 0 0
S B0 mptim i . X
z 3; B, PRix% B IL Service Management ond ond 0 0
o Z [0} = 3
S o |2 - CRERT A : = =
o 2 g W E i Consumer Behavior ard Ist 0 0
2 ;% ;D'J. iy ’Fz mEE Brand Management and = - 0 0
o & % |ir Planning Practices 3rd 2nd
(¢}
=N oz & TE . 24 H
= wvg gL Strategic Management 4th 1st 0 0
_ . 3 g
B EESY Chain Store Management 42th 1st 0 0




SR g S
2% 2 3% Hours per week
4% S SRl S ol gy | TAE , # i
Category Course Title English Title Year of the Semf;;ter Credits | 235 ?Pr';t(if) 2y Remarks
Program Lecture (laboratory) Intern
. o Retail Service and = 3
- Jé!:j £ Iﬁ;' _
o JRirer g L Management 4th Ist 3 3 0 0
AR A - .. 2 -
FH e R 2 Marketing and Advertising 4th ond 3 3 0 0
= A2 N . s -
S WA T Case Study on Marketing 4th ond 3 3 0 0
_ !
oW . . K
FOEAR Business Etiquette st st 3 3 0 0
¢ 5 Invention and Creative - -
7 e A R 22l
# PRI RS Design Ist 2nd 3 3 0 0
Technology and Innovation = 3
s g A 27 T - 3 3 0 0
5 FraRE ATy Management 2nd Lst
] = I
e - . . = i
8 4 PAIrE 3L Financial Management ard Ist 3 3 0 0
a an |17 422 % £ /03¢ A |Marketing and Business = - 3 3 0 0
%Z; - FT Model Innovation 3rd 2nd
o .
0 . 5 70 g g Compensation and Reward = ¢
g ¥ FTUE RSN Management Practice 4th Ist 3 3 0 0
% 5 45w Entrepreneurship L3 + 3 3 0 0
& *F S Management 4th Ist
e R . . ya -
I I Organizational Behavior 4th ond 3 3 0 0
¥ EE Business Ethics 41;h 2_; d 3 3 0 0
- -
A 32 P4 43 Personal Financial Planning 4V;h ond 3 3 0 0
_ b
P X YT |Web design and Creation 1st st 3 3 0 0
#c =A% 27 9% {7 |Digital Trends and Strategic - - 3 3 0 0
& Marketing Ist 2nd
HEFHE ¢ 2k |Smart Technology and - N
w S 3 3 0 0
g | # Management Application 2nd Lst
3 Network and Community - -
ERAEAFESY
§ g [FESEEFEE anagement 2nd 2nd ’ ; 0 0
k|, . , Social Media and Word of = '
8 AAFE T T i - 3 3 0 0
S 7 A Mouth Marketing 3rd Ist
= ..
A o sk 4= A Digital and Content B - 3 3 0 0
2 feimp F 4 Marketing 3rd 2nd
, Micro-Entrepreneurship T v
g ) A W R,
BARIER P e-commerce 4th Ist 3 3 0 0
N W =K op a4 ; 3 -
E¥F AL Enter]E)rlse Resource 4th ond 3 3 0 0
Planning
. = 3
BEFrEHE(-) Practice Project (1) ard Lst 3 3 0 0
BEFHEH() Practice Project (2) ;d 2;d 3 3 0 0
4 3 T . s 2+
B4 pi8y Self-directed Learning 4th Lst 2 0 2 0
. Practical Application b o+
EE Ty 33 (_ 1
A B Y (-) Learning (1) 4th Ist 9 0 8 0
i Practical Application o -
AR EY(C 0 18 0
warkT TV () Learning (2) 4th 2nd 0

L

— A AEA BB ER 128 BEA(F) e B Y HY  ThRee 24 BA s oy TRAA
Kyt 2 TBEBHAR, )~ 2L 36 A2 pdEB 68 Fh o

Students must complete 128 credits (inclusive) before they can graduate, including 24 credits of University-

required courses (“Basic Education Courses” and “General Elective Courses” planned by the Center of General



Education), 36 credits of Department-required courses, and 68 credits of free elective courses.
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The Department-required courses and free elective courses cannot be used as waived credits for General
Education Courses. Free elective courses can be taken from professional elective courses offered by other
departments with the approval of the Department chairperson.
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For other relevant regulations, please refer to the “Student Course Selection Notes™ of the Office of Academic

Affairs. Please contact the Department office for inquiries if any other special circumstances.



