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Credits of Graduation : 64
Year of
Category Chinese Course Title English Course Title Admission Semester Credits Notes
eI Chinese Appreciation and o
Critical Thinking Ist It 2 | CEo
between the
Ve hd Chinese Expression and 2 courses)
AR ER )
Application 15t 2nd 2
Computer Programming and
e rER Artificial Intelligence 18t ond 2
Application
ESab S ki Design Thinking and Innovation (=&~
2 choose 1
. 18t ond between the
a0 $8%4 Esthetics Accomplishment 2 courses)
(8% 4)
University e History and Culture 18t 18t 2
Required
Courses Multiculturalism and Global
- ulticulturalism and Globa
(8 Credits) s A2 1 AR -4 1storond | st opond 5
Perspectives
Yoo : Global Citizenship and Culture
A% BT S-S . st nd st nd -
E AN R & ) Literacy 18tor2 1Stor2 D) (> % -
choose 1
‘ ) . . among the 6
R4 4 International Mobility 15t or 2nd 15t or 2nd 2 courses)
n Selected Readings in Western
FEFLFEH- istorond | 15tor2nd ?
Literature
RS S Shakespeare on Screen 15t or ond 15t or 2nd 2




Year of

Category Chinese Course Title English Course Title Admission Semester Credits Notes
JRAZ¥ § 12 Service Industry Management 1st 18t 3
S 13 AR I - onal Busi
(128 4) WS g nternational Business st ond 3
Communication
Department
Required Courses | A e Production and Operations nd st 3
(12 Credits) - i Management 2 1
o International Exhibition and
sERE 73 . . nd nd
AR R Presentation Skills 2 2 3
o 2 Business Administration and
Ao 9 ga e t
EFRFRRALy Sustainability 15t 18 3
- Practical Application of
R Electronic ggmmerce 15t 18t 3
= . t
FapE Marketing Management 18 18t 3
R A EASH Analysis of Leisure Industry 15t 18t 3
_ g , Introduction of Financial
£ g AL B HEs B A g . st
A LA 250 Technology and Implementation* st 1 3
LA FRER Human Resource Management and 1st 3
PAGEE TLH Financial Management* st ond 3
B E BARE Tourism Development Trends 18t ond 3
B it g Cross-cultural Management 15t ond 3
N ! N Market Survey and Research
THALEEY nd
%p%ﬁt’ﬁ 1 7 Method 1St 2 3
4 HE 13 AR TF P AaE R 74* | e-Commerce and e-Marketing* 15t ond 3
(2448 %) o .
Z o nd
Department wis pIE Strategic Management 18t 2 3
Elective Courses ey ay A Innovation and Entrepreneurship
(Min. 44 Credits) | #1F7# #1522 Management ond 18t 3
EEFE Business Intelligence* ond 15t 3
WE ﬁ 75 Consumer Behavior* ond 1st 3
B4 %3R4 A 45 Financial Statement Analysis* ond 18t 3
S fiedy A AT H Big Data Business Analysis* ond 1st 3
& phpIAT Financial Innovation* ond 18t 3
W E* Investments* ond 1st 3
TR R Data Mining* ond ond 3
FHE Y Marketing Research ond 2nd 3
" oo : Supply Chain Management and
= i 4 il -E’ AR B h nd nd
S e Sustainable Development 2 2 3
& EFRARG Enterprise Resource Planning* ond ond 3
&3 B R AT Business Case Study ond ond 3
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Graduation requirement: 64 credits
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International students of Asia University taking English courses in the field of liberal arts are required to follow the
curriculum regulations set forth by the Center for the Development of Language Teaching and Research.

AL ABYH REFLHRY CBRL- P i o H@ L ¥ -
To be qualified for graduation, international students are required to take and pass one Chinese course delivered by the
Center for the Development of Language Teaching and Research.

EEAREAEIFREF LEB T 5P EAm (FELEA D i T8 o) -
International students from the Department of Business Administration can take up to 5 elective courses delivered by other
departments of the College of Management (courses as listed in the curriculum map with a mark “*”).
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