LR
Asia University
113 ¥ £ BRI FL> B iAeRd £
Course Design for English-Taught Master Program in 113
gE D EE R LT
Master Program in Department of Business Administration
L2EuEr 1368~
Credits for Graduation: 36

113.05. 08 tefAet R € i iF
Approved by the University Curriculum Committee on 113.05.08

" = b pF
. ) e CEN T #e L
7o B0 A #o b SR ek e reran il 2
£ 5 23 e | i R
' (%)
Ik
IL/S ]’2
3EL
University | A1 L.#% < Master Thesis 1t | 1Mor2™ | 3 3
-required
courses
3 credits
:r“’;k gtk Research Methodology I 1 3 3
9 &~ (Sl Marketing Management 1 1 3 3
Department o
-required Production and
/jl by 4 AW AS )] A nd
Courses | = ARiERyR Operations Management 2 3 3
9 credits
Consumer Behavior 15t 15t
@ b o= 5T S
FRAFsEE Research 3 3
' ; st st
A ¥ kg B AT Seminar on Industrial 1 1 3 3
Strategy and Development
KRR E I o SN T Statistics and Data Analysis 1 I 3 3
Fwdm Strategic Management 1 2nd 31 3
Service Innovation and 15t ond
T
PRAE 2 RIATE L Management 3 3
Off-site Teaching and 15t ond
PN % Ly 35 H 33 .
h,:.r ? BrpFRay Shadowing 3 3
iE . )
24 & i T A Electronic Commerce I 2nd 3 3
Elective Leisure and Recreation 15t
Courses | k22 {7 % Theory and Behavior I 31 3
24 credits Research
L gx s Tourism Hospitality and I8t nd
. 37 A1 20 19 .
BER AT Innovational Management 2 3 3
' Business Organization and | pnd 15t
2l gk
&5 ’E‘"#q ik Management 3 3
. Leisure and Recreation nd st
R R ARE Industry 2 1 313
. Qualitative Research ond 15t
M 70 = ok
sy s Methods 3| 3
TR E:] ﬁgzggfmh ond | ognd |33




S N

. & 15 a5 g "}\"'%( féf\é% % >
5 Bo LA w2 LA . 2 — #r
E: 38 Bip e | i a5
' (%)
P Global Supply Chain 15t 15t
2 3f 'f‘_)‘)%é‘é? - Management 3 3
A Competitive Strategy in 1* I
W
BIRAEFAL W Global industries 3 3
N Qualitative Research and 18t 15t
FlrEiResett | Cue Analysis 33
. Sustainable Business 15t ond
d P Management 3
-y Marketing Research 1 2nd 3 3
NNV International Business I8t ond
559 . 3
R ArEL Communication 3| 3
PRI - Retail and Distribution st nd
BRI Practice : 2 33
Community Management 15t ond
W
RS R Practice 3] 3
AR §:] Cross-Cultural Management | 2" It 3 3
IR FHRIE S Global Marketing Planning | 2" I 3l 3
Kk and Brand Strategy
Enterprise Resource nd st
bE R \ 2 1
:j: " f Rl R AL Planning and Problem 31 3
. 2l Diagnosis
b Artificial Intelligence i nd .
E i CLAEA R rtificial Intelligence in 2 1 3 3
DS Industrial Applications
Elective | ~ ¥c35~ 172 7 £4 | Big Data Analysis and ond It 3| 3
Courses | # Business Intelligence
24 credits Special Topics on Smart nd st
St 2 e gt p P 2 1
AEP IR AL Technology 3 3
Enterprise Culture and ond ond
EFE2LEGFE 3 3
Ethics
o sl o o op Organization and Human ond ond
B A 4 RS
A pie R Resources Management 3 3
Digital Transformation ond ond
(o A g g 20
B 3] 2 BT and Innovation 313
" Organizational Change and | ond ond
o 2 el
7 #‘%1 ol Management 3 3
sy 12 Knowledge Management | 2" 2nd 31 3
S RE s Multivariate Analysis 2nd 2nd 31 3
. Financial Statement ond ond
7 E
P33R £ & 47 Analysis 3 3
NPT b E Corporate (Tjovernancg and | ond ond
A Legal Practice of Business 3 3
2+ 5 Ak Administration
% ¥ ! Notes.

1. 2808365 4 >

program-required courses, and 24 credits for program-elective courses.
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Master's students may take doctoral program credits from our department, with a maximum limit of three
courses or nine credits.
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Graduation requires 36 credits, including 3 credits for university-required courses, 9 credits for
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Master’s students must take 6 hours of courses on the online platform of "Center for Taiwan
Academic Research Ethics Education" and pass the general test score of the courses before they
are eligible to apply for the doctoral degree examination.
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Master'\’s students are allowed to take up to two master courses (6 credits) from other departments within

Asia University, with a maximum exemption of one required relevant course. Any other special cases
require approval from the Academic Committee.



