Ry
111 § # R AL 23R & sz i)

Sl I LEAF L 13058 111.04. 21 Fejpded 4 L8

" G S
]| A w2 LA 25 2% A LS EEs
‘ Eoa | gLl | 7Y '
' (%)
T [ FLH Master Thesis - + 3 3
g
6EA, | FALH= Master Thesis - - 3 3
v . Business Research
=T P = T Y - H
s R Methods - 3 3
i FH g Marketing Management - s 3 3
2 " A
- Production and Operations
12 4 3 ? - -

PO ARIEREIL Management 3 3
A ER - Strategic Management - - 3 3
P Global Supply Chain B .

Dbty 7L Management - 3] 3
W ose e 4 Competitive Strategy in
W 5 - . _ I
IR A R Global industries - 3 3
Consumer Behavior
# oy ooy - s
R Research 3 3
, Service Innovation and
- oky ) > A3 i) _ |
PRA®E EIATE T2 Management i 3| 3
. s Qualitative Research and
7o by LA - s
friemgaipiet Case Analysis 3] 3
: Field Study-Leadership
7 Ly 3 AE ks L) 2 . — -
B8 RE RS LT and Innovation 3 3
TR Electronic Commerce - - 3] 3
- ; s, Global Marketing Planning _
’ e 3, __'ii 3 = I
sp | REEHRRA SR RS | and Brand Strategy - 3 3
= Enterprise Resource
2 & ¥ FRAP LR L % | Planning and Problem = 4 3| 3
'221 Diagnosis
. aw Artificial Intelligence in _
=+ 3 I3
f CIAEAFRT Industrial Applications - B 3 3
v Big data analysis and _
% 7 P T 3 £ . . . = s
T o TR P AR business intelligence - 3] 3
: o Special Topics on Smart _ ,
FEPHRINE R Technology - - 3 3
e o Organization and Human _
wp o2k g NI oy -
S AR Rl Resources Management - 3 3
Digital transformationand | _
£ | g A 22 = -
o i 3 2 RIAT innovation 8 3
et Organizational Change and _
L3l 4% by T
R e ppn Management - 3 3
e g e Knowledge Management = - 3| 3
S RELST Multivariate Analysis = - 31 3
, Financial Statement
g + N\ - T
PATESF 2 4T Analysis B 3 3




T

o . < a < ]’45 "}F N ﬁ’t PIEENN
v o L Ee L ol e |* ] R
T e e |
()

W Corporate Governance and
il Legal Practice of Business = - 3] 3
Administration

ST

= N
Ny
470

f%?;ii
EFENHIVEAL > FRILBOEAN > e eig 1285 > 3 EB 2 £ o
2?’“4%'4@riz?%ﬁm/—?ﬁﬁw'w M5BV I R 6 ) B XN RIS S G
E2RARE WY R TR
SFTAFEEERT S a‘*»ﬁ?z‘z"*‘iﬁa."zﬁﬂpiiﬁtbﬂ'aa§$~i’»ig L2 RRS



