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(Students can choose an internship stream in their 4th year, i.e. 7 semesters of
course work +1 semester internship, as

listed below:)
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Note 1:

(I) AU General Education curriculum; (II) College Core curriculum; (I1I) B.A. Department Core curriculum; (IV) B.A.

Department Concentration curriculum; (V) B.A. Department Elective curriculum; (VI) B.A. Minor curriculum for

students from other departments; (VII) 7+1 Internship Stream curriculum.

Note 2:
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The curriculum plan is applicable to new students who enrolled in the B.A.
Department in academic year 2022. (Not applicable to the transfer students who
enrolled in the year 2022)
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Students should complete 128 credits, including General Liberal courses, 30 credits for
University required courses,

24 credits for College Core Curriculum, 24 credits for Department Core Curriculum, a B.A.
Concentration
Curriculum, and another department Concentration Curriculum course or Cross-disciplinary

Curriculum or Second
Specialty Courses, to get graduated. Students can take some other elective courses (excluding

school required

courses, and Sports V and VI) to make up the insufficiency of graduation credits.
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In addition to the completion of a total number of course credits earned during the study year, BA

students of UG

program are required to obtain “1 basic business or management discipline related examination

certificate” to meet



B.A. graduation requirement within the prescribed duration of their studies. Students who do not
complete this
requirement must take two 3-credit courses (a total of 6 credit hours) from B.A. Department
Elective curriculum to
get an exemption. Please see detail in “B.A. Department Students Basic Ability Indicators.”
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Concerning the Interdisciplinary Curriculum, please see: https://web.asia.edu.tw/files/13-1000-

19862.php?Lang=zh-tw
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