I M %

g

110 F# &~ 3> F372 4 F F FAeRP)

jowl gy ERs ¥y 12880 110.11. 15 35424 B € i i
R g 3
CENETE R
w0 14 e rg v #w
Eno | B | Kk |
(%)
s |7 g4 Literature Appreciation - s 2 2 0
48 5% ‘
@F2 1 god s Literature and Life - - 2 2 0
i EFE(-) English for General Purposes (1) - 4 3 3 0
L EE2 (D) English for General Purposes (2) - - 3 3 0
English for General Specific 5Pg BEEE ST
SR FEF PR Purposes: English for Medical and Nursing
Purposes EEFIR
English for General Specific FATHER
B e ae | BB EEF e e |Purposes: English for Science and
E 24
aaw | @FA) Tech-nology _
English for General Specific - R Y 9 0 |FmEn
16 £i H £®F > § ¥~ |Purposes: English for Business
PN Communication
2 English for General Specific )R, 2 B
f B b e e | O O A SReEE HIRT AR
. Purposes: English for Creative Design
L i ifi > :
EH L EEE AL English for Ger.1eral Specific . - Lk g BB
VA , Purposes: English for Presentation for Social
" - Sciences
"z T
T Information and Technology (1—;; %iﬁﬁ% CiEas
PN - 2+ 2 2 0 [ERVRF S
A R Introdution to Information Technol
30 @5 5) g E ntrodution to Information Technology 2AF N T - E -
5 ERR P TE R Computer Programming and Avrtificial _ - 2 9 0
N Intelligence Application
iR RE
- g1 4 s i - &
@ %) [ e Health and Life FET2 2 0
~ s A g7 > L i - FRT
i @5 5) Fe=i History and Culture # 2 2 0
T i
i3 " R FEHA RS E lEntertamrlilent and Intellectual
JER ==t~ roperty Law . B
8 N - - F AT 2 2 0 = ng -
28r) |Fpradix Law & Life : ( )
0 T g Love, Gender and Law
ke 2 »J_,\LJVE; J ﬁ. - . . .
i} IiF B 5 DeS|gr_1 Thinking a_nd Innovation _ b 2 ? 0 |z-)
@F») |$8324% Esthetics accomplishment
WY (-)~(z) Physical Education (1)~(4) . Tl 0 2 0
, TR PR ERR
JRAre B Y (- )= )7 Tk Service and Learning(1)(2)-Practice - a0 15 0 |7:30~8:00 & 12:10~12:40
%A 17:10~17:40
) HPRR SR L (- )R
JRare 8 Y (- ) (= )Rk Service and Learning(1)(2)-Lecture - F~T1 0 0 |34 (Z)d R P F Y
oS4 e




RS- s S

B | B | A
i‘;" E'J iﬂ B g‘ 7ﬁ;— B ; fﬁ_ .'g» 3§3 f# i
En | BY | &k | #5
(%)
1. iz R
(DA< 8-1: gL
>3
(At g 5721 F E i
' i3
2 AL & flp ; AopR kE_Q c ER G4 B g |
General Required (Core) Courses 6 j 5 0 (3)f 2373 : 7’5 Ikgim .
o 5T~ VB ORRET S 4 EH v b
. (% 2% ~AL€ 57~ P AREF ~ 2 E5) ‘*“E%‘,;]‘m s
(COERTE SV I & §I‘mvu
i 0, A HARE B A g
B8 FHRBER Y
6 S i °
Fdavad %7 ) i@k
L TeRg o X Fp FRNEA
EHFL S 4E8x 0 8
i E & ¥ B4R 2 M2
General Literacy Series (non-credit) -~ | P T RIAT 2 = SAR2
(R ~2%845) * 00 P/F(L /7 i)
A UKL E A
fL o AT 2 KR
ES- A
v EAE(-) Economics (1) - + 3 3 1
>
k4
v TR (D) Economics (2) - - 3 3 1
o €35 (-) Accounting (1) - 4 3 3 2
¥ 28 (= Accounting (2) - - 3 3 2
a}ﬁ; ﬁ ¥ (— ) g
" T RS S Business Administration and Sustainability - - 3 3
i LiEs R Avrtificial Intelligence and Management = 4 3 3
A |myE(-) Statistics (1) E it 3 3 1
g
PN g (D) Statistics (2) = - 3 3 1
e 1 Innovation and Entrepreneurship -
RIRTE AR F L Management - 4 3 3
4 ELR =0 Business Communication = 4 3 3
1 EW- S 52 % 5.1 Production & Operations Management - - 3 3
N Fa Marketing Management = = 3 3
=
A2 PARE L Financial Management = s 3 3
24
“ LA FRER Human Resource Management = s 3 3
N
& 7% AR Practice Project = - 3 3
FOEE-E:1 Strategic Management b ¥ 3 3
jo| s I Consumer Behavior - i 3 3 F g (L EY A
X ’F? IE'_ B2
i # o|les LRI -E SaAeE-] E-Commerce and Digital Marketing = - 3 3 B A '
iE IE' < B EA T Big Data Business Analysis = + 3 3 B A ’@51’3 LAl
7 = e,y
MR T E = Marketing and Business Model Innovation | = 2 3| 3 AR | 20w
jia f]- Pt N Brand Marketing = = 3 3 R A ¥ ﬁ()% 21
Ny,
21 ] P Customer Relationship and Social , S
g | F RN AR Marketing P = | 7 | 3] 3 FRHURE | L TEe
N ¥ Iy
” S Bonid £F 0 Retail and Distribution Practice b2 4 3 3 R A A FpmE,




RS- s S

B | B | A
i &) Iy F2 i @y ’VE -
EHx | BY | & |
(%)
M e International Business Management = 4 3 3 R AT AT FoRED
W% &
A AL @S T AR Trend of Cross Strait and International Trade| = + 3 3 B IR AT EX-S
AN
SRS International Trade Practice = - 3 3 TR g (%
2 N
b Be it Em Cross-Cultural Management = - 3 3 F A3 ) il ?l” )
™ SRR E
£ u SRR
¥ |HReay mF Supply Chain Management Practicum = 4 3 3 R AR AT DX
B TR 2
LY i e o2 A
g% Bdp &8 FF g Big Data Regional Market Studies = + 3 3 B 337 A DRI
i % oo
21 3. ‘ﬁ% iy & 4
?F i B fg ot
o BRI
LA 2 A A Technology Innovation and Global Industry| _ = 3 3 B 554 2%de -
1 TR R 5 Analysis - LA e il
15 &4 &
o4 ,:". %L
B Az
- Business Executive EE e AELABE
ey 33 (_ _ L 7 AR kAT
LR LEY () (Autonomous Learning)(1) - ! 0 e o ARk
B 33 A 2B A AN
EEAFAPLEY (D) Business Executive B - 1 0 Farali (¥ N “,ﬂ
3 G L (Autonomous Learning) (2) gro w5
5 HAEL o
5 JRAR¥ F I Service Management = + 3 3 R HAr
iE FHEE A Marketing Case Study = - 3 3 F At
i
3 ¢ B p Exhibition and Presentation Skills = - 3 3 FirAlgAe
A & E TR Enterprise Resource Planning = - 3 3 R HAr
14
ENTELS usiness ethics b 2 7353 A
% = L Busi hi + 3 3 F AR RA
A oy . Practice and application of enterprise SO
b (L F S e H ) A = ANl 2B fE
EFA IR artificial intelligence = - 3 3 ® AR
PHAEEFE Technology Industrial Development 3 - 3 3 R HAr
B I g Workplace Psychology z x 3 3 F A3 A3
is . Innovation and Entrepreneurship _ § AEREET R AR
% pATEAIE R R Management - - 8 3 i3 .
5| o g Business English Communication = ¥ 3 3
£ |7
g IE' g 12 Financial Management = s 3 3
i %
15 LA F R Human Resource Management = =+ 3 3
5 2
PN Weg gL Strategic Management = + 3 3
AayEe s DTl A0 Y a2 RSP - T4



b RPr

B | B3k | A
woooH B R R 2y .
Eao | B9 | k| #H
(%)
FHERLERY ()
o Marketing and e-Commerce Practicum (1) 2 rET] 3 0 3
| (T+L &
ﬁ FHERLERY (D)
F Marketing and e-Commerce Practicum (2) 2 +rET] 3 0 3
I |(T+] A in
A D[P
pin i s e Marketing and e-Commerce Practicum (3) z FET] 3 0 3 FLERTLEEN G 1
e (T4 & in EHIRAFY) RAFY
i FoWBE SR RE o B
o | B [mEepgmerrec) RrAERY 08 (72
¥ e International Business Practicum (1) z P73 0 3 |MEEFVIRE)
A2 |7 (T AR
&
g [MEEEFRLERY () _ _ _
L International Business Practicum (2) P L 0 3
BT+ An)
AL
g [RFEEFREERV() _ _ _
International Business Practicum (3) b raT| 3 0 3
A2 |(THL A
E

1 SARHE» A% 105 2R » 574 « (F 4" L0FER » B2 5 4)

2. HAFARHAEBEI28FL > F8Y TREeB 3054 TR KF PR
2485 > A T hpiai s 2480 A k- TEEFE 27 - B i TEEH

A2, & TisAEE R A TREE e B2 ¥
(g RELB ~WT(THEMT (2 Itz Bl - F A o B2 -

I RRBES K B FRSR

3. AAFIIFA LRI EENN > FRG BRI AT AL W L

YL AR ART I T - RF I NERIMAS L AL LB ER
BE o FaBAPA IR IFAL A B PR RS S 6F AL - %L

EEME L TEAEEE A AR R

4. 110 > KEsAE 42 0 3 hitp://ac.asia.edu.tw/files/11-1032-2349.php %% -

s

JENEI

>

¥

x4 B


http://ac.asia.edu.tw/files/11-1032-2349.php

