AEY
Pk
gi? 36’#

FRERE

FLpFN

4 e
.

”n

PRI

-

THA g

109 § # « FMppLp8 F e il £

£ ¥ 542

¥ P RE 5 (4~ 5541)

s

FAT Ik

2%

SR TR
B o

e

7

-~ BAF2ASRFE DA o
_ . N W =g w REPT N . L
= FEBERBEET R $r £ 2o g3 G@ RARF o
R FHBs B 2 AR E o F 2 A RIATRIE A R o
109.05.20 fe3Az 4t R € i iB
SR Sa5
, B Bk | A
i‘%‘_ = 7}; A g”fg‘ g é”f’ % X
Eo | F | gk |E|FY(R)
2 | B R T4 Creative Marketing = - 3 3 0 S BHAEKIE &
i3 Bk
3 Introduction to o
E S~ d FAERHBHY
i A SRR Entrepreneurship and = 4 3 3 0 , ¥ . F
9 Regulations 9 F AL
2| W
FIF | e ’
; 1?’; ﬁ; VAR R Entrepreneurship Forum = - 3 3 0
% |15
_ 4:\/-\ V3T N
i AR §m g HE(-) Accounting - 4 3 3 2 E AL 17 F 4
‘ - CER
AP_ B ? Fra L= S
i’\; 5 > IS Introduction to Design - 4 2 2 0 ZE AR £ T
=R £IR FESNCE-§- i SR
%? A | 2par |F - .
1| P F: g PR Marketing Management = - 3 3 0 s AR B4
% AN
i 7 =S P LB E L —'Fﬁ’ > 8
L1 4 5 . . _ L
e | w s | A A E S Introduction to Artificial | - - 3 |3 0 $452 o
|6 Intelligence
- | %
A
. e Cost and Management _
b5 oqm & 2L - v
FAREFRETH Accounting - - 3 3 0
PSS ] Design Planning and Survey = £ 3 3 0




