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Asia University
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7T 7=
,:% )‘:Li' "'7'] W 5E l i - § %ﬁ‘
. SF FE k| Graduate Student
Institute
Student Number
- i
s =N Ky
Exam Commissioner N
ID Number
= ‘o
¥ LE
Detailed
Permanent Address
TEL
87 L fE 47 AR QL R SRS E
417 B BE [ ]
% ?‘;j: o 2 i': 9 [ 2= 2 _:'2 ,5 ' 72— i
MRBARFE ERFE = BHF P TLRRREAT -
Remarks

%f’{;ﬂ?big' E ;F‘d’ ”PE%

Asia Unlver5|ty Graduate Degree Exam Fee Printed Receipt

7 p & i % £
Item Amount of Money Signature
hERRpET
Advisor Fee

Thesis/Dissertation Exam Fee
TRL A dE R
Exam Commissioner Transportation Fee

A 21
v v
Total

R EER- R (GGEER) -
SHATL AL kAR e

AR EIE I LE YRR
2 AR Y R Y
FHEERE G TR AW E kAo
Notice: 1. Each exam commissioner should fill out one form (Please fill out in detail).
2. As for the fees related to Degree Exam, the graduate student should ask the institute by

himself/herself.
3. After the exam is over, please return this form to the institute immediately.
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